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Hornsby Middle School Wins Statewide “Biggest Splash Online”  
Rev Your Bev Day Award from the Virginia Foundation for Healthy Youth 

 
WILLIAMSBURG – Chosen out of more than 300 events, Hornsby Middle School has been selected to receive 
the “Biggest Splash Online” Award for their social media prowess on Rev Your Bev Day – the Virginia 
Foundation for Healthy Youth’s statewide day of action to raise awareness about the amount of sugar hidden 
in popular sugary drinks.  
 
“I couldn’t keep up with the students that wanted their pictures and messages tweeted,” says Janice Kailos, 
Coordinator for Wellness and Community Outreach for the School Health Initiative Program. “It was just a blast 
to see the students get so excited about tweeting their healthy messaging!” 
 
From tweeting with clever hashtags like “#drinkmoreh2o” and “#Hornsbyishealthy” to posting silly photos with 
students pledging to “Rev Their Bevs,” Hornsby Middle School helped make Rev Your Bev Day 2015 a huge 
success online.  
 
“Rev Your Bev Day is about having an honest conversation about sugary drinks, both in-person and online,” 
says Jae Aron, Rev Your Bev Coordinator. “Hornsby Middle School did both tremendously and made a huge 
splash, and deserves our recognition for their social media efforts.”  
 
Hornsby Middle School also assisted in the Rev Your Bev Day statewide data collection project.  
 
“Data collected from Rev Your Bev Day since 2013 has revealed that one in three Virginians, both youth and 
adults, drink at least one sugar-sweetened beverage each day,” says Virginia Foundation for Healthy Youth 
Director of Marketing Danny Saggese. “This underscores the need for continued education on sugary drinks 
and alternative healthy options.” 
 
In 2013 and 2014, more than 15,000 surveys were collected at more than 420 events statewide to gauge 
Virginians’ knowledge and opinions about sugary drinks. According to the surveys:  
 

 Young people are most likely to consume sugar-sweetened beverages, with more than one-third 
(35%) of 5- to 19-year-olds consuming at least one sugary drink per day. 

 Only half (51%) of respondents could correctly identify beverages sweetened with sugar. 

 69% of respondents did not know they could gain 25 pounds from drinking just one 20 oz. soda daily 
for a year.  

 Respondents in the Southwest region of Virginia drink the most sugar-sweetened beverages, but are 
less likely to think they drink too many.  

 
Sugary drinks remain the top source of sugar and calories in Americans’ diets, despite the health impacts; for 
every additional sugar-sweetened beverage consumed per day, a child’s risk of becoming overweight 
increases by 60 percent.  



 
To learn more about Rev Your Bev Day and to see a full list of events statewide, visit RevYourBev.com.  
 
About Rev Your Bev Day 
Rev Your Bev is the Virginia Foundation for Healthy Youth’s statewide campaign to raise awareness about the 
health effects of sugary drinks. Every May, communities across the state come together on Rev Your Bev 
Day, an annual statewide day of action to continue changing the way Virginians think about their drinks. Since 
2013, more than 740 events have taken place throughout the state to empower Virginians to make the 
healthiest choices for themselves and their families. Participants also take part in a statewide data collection 
project to help gauge Virginians’ perceptions and knowledge about sugary drinks. 
 
 
About the Virginia Foundation for Healthy Youth (VFHY) 
Established by the Virginia General Assembly in 1999, the Virginia Foundation for Healthy Youth empowers 
Virginia’s youth to make healthy choices by promoting active, nutritious and tobacco-free living. Since the 
Foundation began its work in 2001, high school smoking in Virginia has been cut by more than 60 percent and 
the number of middle school smokers has dropped by more than 75 percent! The Virginia Foundation for 
Healthy Youth directly reaches about 50,000 children each year through classroom-based prevention 
programs in public schools, after-school programs, community centers, day cares and prevention programs 
across the state. VFHY’s award-winning marketing campaigns deliver prevention messaging to more than 
500,000 children annually. 
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